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Introduction

India is the second most populous country with over 1.2 billion population in the
world, and its GDP is 1.996 trillion USD which places it as the third largest economy
in the world. This country has over USD 300 billion export and around USD 491
billion import.

The main partners of India in export and import are specified in the following Table1 & 1:

Export from India to EJEEH O = Import to India from O ZEENE

- % in total import
Country EzX ¢ ﬁ'ﬁiﬁﬂtﬁ

- % in total export
Country E3% ° ﬁ'ﬁu':HI:ll:Fli:

EU [ 28 16.8% China A 11.1%
USA £H 12.8% EU K23 11.1%
UAE [ B¢ 12.4% UAE [l Bx 7.7%
China fr[E 5.1% Saudi Arabia ) Bt H{H 6.7%
Singapore FN 4.7% Switzerland ¥+ 5.9%

This survey will study India’'s partners and their value shares in Indian market.

India’s Export / Import

Export Sector

Following table 2 shows exported fasteners from India with HS code 7318, as the
most commonly used fasteners.

table2 &2
) 2012-2013 £ | %Share 2013-20144F %Share |,

SonieEly (Million USD /| HEI&b | (MillionUsD/ | wimsstk ﬁéfg%"{t/h]
i BRET (%) BRET (%) .
7318 621.99 0.2071 768.14 0.2443
India’s Total Export

300,400.68 - 314,405.30 - bbb
ENERH O ' '

The statistics depict that India’s total export had grown equal to 4.66% during
2012 to 2014, but the highlighted point is 23.5% growth of exported fasteners. In a
simple word, it can be estimated that the fastener market grew up 5 times faster
than the average of other industries.

The share of Indian exported fasteners of the
whole Indian export was around 0.21% during 2012-  os
2013. It has increased more than 0.24% during 2013-
2014 (see graph 1).
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imported fastener decline is lower than the average 02
of the whole imported stuff in India, it will be a sign 0.1
for fasteners exported to India and in fact Indian
market is not a stable market for them (see following
table 3).
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Table3 %3
Commodity & f
7318

India’s Total Import

ZU =Sy mE:

2012-20134 ) 2013-20144F
(Million USD / ‘#ésghiﬁ%] (Million USD /
BREn) | * BAET)

742.04 0.1512 707.69
490,736.65 : 450,199.79

The interesting point in this table is that although India’s imported

fastener value decreased, the percentage of its market share increased

0.006% [refer to the following graph 2).
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The following table 4 shows countries to which India exports 200
their fasteners. 34 B RENEHOHIHAIER 150

Values in US$ Million H C1&(H F £ 7T) 100

UAE [T Bk
Germany &
USA %H
UK &E

Saudi Arabia
> B

Iltaly S AFI
Netherlands fa7=

Spain FEHEZF
France £
Belgium Eb&I B
Others HAth

Total @3t

9 50
2012-2013%  2013-2014 & Ej/gfgozw[tz]

106.54 245 130%
136.29 121.4 -11%
80.6 66.38 -18%
54.6 60.49 1%
43.39 47.15 9%
39.6 39.23 -1%
7.16 27.28 281%
7.12 10.71 50%
6.62 8.29 25%
12.09 7.52 -38%
127.93 134.6 5%
621.94 768.1 238

The points of India’s exported fastener table:
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1. First of all India’s main partner is UAE, their trading value in fasteners has increased 130% during 2012-2014. UAE is a
famous country for trading rather than manufacturing; therefore, this country is not an end user of Indian fasteners. In other
words, Indian manufacturers do not have strong distribution channels, so the countries that are strong in trading field like
Taiwan, they can enter this market.

2. Germany and USA as end users of India’s exported fasteners have decreased their purchasing from India. This statistics
prove the claim of item 1.
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Following table 5 shows the main countries that have fastener export to India.

O BRENER O EZRIRE -

Value in Million US$ #OE(IB =

2012~20134 2013~20144 %Growth 1<% (%)

Country E 3

Japan HA& 156.4
China FA[E 126.27
Germany & 87.66
S. Korea Eg&h 80.17
UK 22 49.84
USA =H 46.96
Italy S A 26.85
Taiwan §7& 2491
France y:& 18.35
Thailand Z=EH 19.33
Others EHAth 105.27
Total it 742.01

If we assume that Taiwanese fas-
teners have reasonable quality and
price, then the big question of India’s
imported fastener table is that: Why
countries like Germany, Japan, etc.
with expensive fasteners can export
more than Taiwan to India? This can
be a big challenge for Taiwanese
traders to check their distribution
channels and find their gap in this
case.

Conclusion

Based on the statistics, it is clear
that Indian manufacturers could
develop their market but their
main problem is in their distribu-
tion channel. This challenge can be
a good opportunity for Taiwanese
traders to increase their market
share in India; on the other hand,
Taiwanese traders and manufactur-
ers could not manage Indian market
well; therefore, | will suggest that
Taiwanese company should have a
feedback to their companies’ strate-
gies and revise them as well.
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